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4G (88%)

4G (49%) 3G (34%) 2G (9%)
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w Use of connectivity

¥ Universality metrics m-m

s2= People

A Households ‘ ' .
gz Communities

lsgs Businesses

A Connectivity enablers m

A Quality of connectivity
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SUSTAINABLE
DEVELOPMENT
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TARGET

30

INFORMATION AND
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TECHNOLOGY

UNIVERSAL ACCESS
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Global
Digital
Compact

6 0 0 0+ Entities engaged, including governments, private sector,
civil society, academia, and technical community areas

1 60+ Govemments contributed** %

$ 5tn + Combined market cap of private sector contributors***




CIX2 =28 ?g =z HAZe| =5 - ITU

U oS
@ I M| ™ 7| & L AHTH(International Telecommunication Union, ITU)
» I TU= 75:1—'?'— t ZH7|FEM BESA £&2 O =X7|FO0[AF =X ALt el 1470 M E7|+ & StLt

> ITUE A AR FEko] Z& CIX|E 23 O|L{ME[Eo|M SHAX At
L=, §|%5% 9! Cesst ofsmA Kot THE A2 S8 C|X| T =81}

£+ O|L|ME|H Sl Z2ME
HAS 9let otEL C|X|™ AHeH(Partner2Connect Digital Coalition)
XN Z2HE
GIGA
CIX|E A& 1=




Universality targets

>70%
>50%

Gender
parity

of population aged 15+ uses the Internet
of households have Internet access
of businesses use the Internet

of schools are connected to the Internet

of population is covered by a mobile
network of the latest technology’

of population aged 15+ owns a mobile
phone

of population aged 15+ has basic digital
skills

of population aged 15+ has intermediate
digital skills

is achieved for Internet use, mobile phone
ownership and use, and digital skills?

2|t 2030 7MX| 2] =

Technology targets

20Mb/s
50kb/s

of fixed-broadband subscriptions are
10 Mb/s or faster?

Minimum download speed at every school

Minimum download speed available
per student*

Minimum data allowance for every school

Affordability targets

2%

Entry-level broadband subscription
costs less than 2% of gross national
income per capita

Entry-level broadband subscription costs
less than 2% of average income of the
bottom 40% of population
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@ People @ Homes @ Businesses

No data

Businesses
(0+ staff)
connected.

O Limited (1)

Business
{10+ staff)
connected

@ Affordability @ Schools @ Infrastructure

@ Satisfactory (i

@ Advanced (1)

@ Target met (i

Fixed
broadband

Intemet cost

Mobile phone i

ownership
Mobile phone
use gender
parity

Mobile
Mobile phone broadband
ownership cost
Internet use gender
gender parity
parity

@ Universal

@ Meaningful
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